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CAMAS

FARMER'S MARKET

To successfully operate and grow an agriculturally
based farmer’s market in Downtown Camas that
supports local farmers and food producers, bolsters
fresh food access, nurtures partnerships with local
organizations, provides health and wellness
education, and fosters community connection.




500,000

$436,932 in Vendor Sales over 18 market days
400,000 e $219,121 in Farmer Sales
e And estimated $1.1 million added econmoic

300,000

activity generated in the surrounding area
e Records broken for SNAP redemption,

200,000

shopper attendance and vendor sales

100,000

e 12% increase in year over year vendor sales
e Average of 31 unique vendors each week

VENDOR SALES GROWTH
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Clark College Culinary
students provided 12 weeks of
chef demonstrations using
market ingredients. This
partnership supports
community engagement by
promoting healthy cooking,
supporting local agriculture,
and giving students the
opportunity to learn and share
their skills in an open-air
environment in exchange for
an externship credit.
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359 SNAP MATCH TRANSACTIONS

$7.5KIN SNAP MATCH CURRENCY
DISTRIBUTED

$1.6KIN SNAP TOUR DOLLARS
DISTRIBUTED

$5.8K DISTRIBUTED TO KIDS
3-11 THROUGH OUR
PRODUCE PALS PROGRAM




STUDENT INTERNSHIPS

e The market hosted two Student Interns through Camas High
School and the University of Washington Ecology program.

e The UW Student launched a pilot composting program, after
extensive research and community surveying.

e Collected compost went directly to the EatWell Community
Garden.

e Interns also worked on marketing and community engagement,
leading to more robust social media content
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EDUCATION IN THE MARKET

Adults were offered healthy seasonal cooking tips,
gardening advice, potentially lifesaving health
information, and more through community
partnerships like the WSU Master Gardeners
Program, and the DSHS

Kids ages 3-11 got hands on food safety
demonstrations, learned the connection
between movement and mental health, and
saw the relationships between farms and food
at our Kids Connection booth, hosted by over
13 different local organizations.
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in kind support: garbage, permits, weekly street closure, electricity, and &/’

City of Camas -

year-round storage
e Title Sponsor - 1Q Credit Union
* Produce Pals Grant - Camas Washougal Community Chest
e Signature Sponsor and SNAP Tour Sponsor - Chiro One and Leaf Guard
e Partner Sponsors - Best Friend Bioscience, Tranquil Tabby, Riverview Bank,

Washougal Times Restaurant and Lounge
e Community Sponsors - Blossom Natural Health, Fuel Medical
Washougal Sport and Spine, Must Love Kids Pediatric Dentistry

e In Kind Services - Paulson & Dyra CPA, Downtown Camas

Association, Ripple Wellness and Premium Websites
e Volunteers - Active board members donating approximately 32-40 hours monthly
Market day volunteers contributed 275 hours in 2025.



CAMAS

FARMER'S MARKET
I With continued support from our community and
F the City of Camas, we look forward to continuing to
armers

Markets grow our programs and vendor offerings in 2026.




